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1 Overall Marketing Score

electroline.cy

— Cyprus /100
Electronics

& Home MODERATE — Significant improvements needed
Appliances
Retailer

Audit
conducted: 25
March 2026 |
Pages
reviewed:
Homepage,
Product pages,
Shop Finder,
About Us

2 Dimension Scores

Content & Messaging Poor — No clear value
proposition; feature-led
copy

Conversion Optimisation 9 20 Poor — No above-fold

CTA; minimal
conversion design
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SEO & Discoverability

Competitive Positioning

Brand & Trust

Growth & Strategy

3 Top 5 Critical Issues

20

15

10

10

Moderate — Weak meta
copy; basic structure in
place

Critical — Zero
differentiation from
generic retailers

Moderate — Stores &
contact present; no
testimonials

Poor — Newsletter form
exists; no lead magnet
or strategy

__

Homepage (electroline.cy/en/) opens
with a product carousel. The only
headline present is a generic slider
label: "Find Tech & Home Appliances" —
no statement of why customers should
choose Electroline over any other

P1 No value proposition on
homepage
P1 Zero differentiation copy

retailer.

No "Why Electroline" section, no brand
story, no competitive claim. The About
Us page (campaigns/about-us/) offers
only a company registration block.
There is nothing on the homepage
distinguishing Electroline from Skroutz,
Public, or MediaMarkt.
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P1 No primary CTA above The hero section contains no visible
the fold call-to-action button. Users are
presented with a scrolling product slider
with no guiding action — no "Shop
Now", no "Browse by Category", no

"Find a Store".
P2 No social proof anywhere No customer testimonials, no review
on site ratings displayed, no press mentions,

no "X satisfied customers" counters. For
a retailer founded in 1999 with 9 stores,
this is a significant missed trust
opportunity.

P2 Product pages are Product page for Apple MacBook Neo
feature-led with no (mbook-neo-13-al18p-8-256-ido/)
benefit copy contains only a one-line description:

"The Apple MacBook Neo Al18 is an
impressive Mac at an amazing price."
Then immediately into technical
specifications. No benefit framing, no
use-case copy, ho cross-sell strategy.

4 Quick Wins

Add a single value Low (1 hour) High —
proposition headline to the immediate
homepage hero — e.q. messaging clarity

"Cyprus's trusted electronics
retailer since 1999 — 9
stores, same-day click &
collect"
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2 Add one CTA button to the Low (30 mins) High — reduces
hero section — "Shop All bounce, guides
Products" or "Find Your user journey

Nearest Store" — with a clear
contrasting colour

3 Enable customer reviews on Low (2 hours) High — builds
product pages (the platform trust, improves
appears to be conversion rate

WooCommerce/WordPress-
based) — activate the native
review module

This Quick Scan provides a headline snapshot of marketing health. For complete dimension-by-
dimension findings, specific copy recommendations, a 30-day action plan, and competitive
benchmarking, request the Full Audit.

Full Audit available — complete analysis + recommendations + action plan — contact
SYNTHETIXMIND

SYNTHETIXMIND IT SOLUTIONS LTD
Evagora Pallikaridi 38, 8010, Paphos, Cyprus Prepared: 25 March 2026

https://synthetixmind.com

Confidentiality & Copyright Notice: This document and its contents are the exclusive property of
SYNTHETIXMIND IT SOLUTIONS LTD and are protected under applicable copyright law, including but not
limited to the Berne Convention, EU Directive 2001/29/EC, and the Cyprus Copyright Law, Cap. 59 as
amended. All rights reserved. No part of this document may be reproduced, distributed, transmitted, or
used in any form or by any means — electronic, mechanical, or otherwise — without the prior written
consent of SYNTHETIXMIND IT SOLUTIONS LTD. This document is intended solely for the named recipient. If
received in error, you are required to destroy it immediately and notify the sender. Unauthorised use may
constitute an infringement of intellectual property rights and may result in civil or criminal liability. The
findings contained herein are based on analysis conducted at the time of preparation and reflect the state
of the subject website as at the audit date. SYNTHETIXMIND IT SOLUTIONS LTD accepts no liability for
decisions made on the basis of this report without independent verification.
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